business beat

By Resident Dyan Getz

IN THE

GREEN ROOM

“Saving the Planet, One Show at a Time,” is the motto of these
two dynamic ladies and cutting-edge founders of /n the Green
Room, worldwide radio program dedicated to promoting sustain-

ability, while spreading green love and kindness.

The brainchild of Kinga Andrea Johns, this show highlights
what’s happening in the community to make our world more sus-
tainable. Kinga co-hosted a show about politics and was a regular
face at sustainability conferences and Green Chamber meetings.
She was also spreading a sustainable message of love through a

green magazine.

Quita Jackson has been the Senior Smart Shopper Producer
at ABCI15 for nearly 15 years, but like Kinga, her real mission
was to focus on making the world better. Through her website,
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GreenDesert.org, Quita has shown millions of people thrifty ways

to live a self-sufficient lifestyle.

Once Kinga and Quita met, it was instant chemistry. Their energy
captivates their audience weekly through laughter, live music and fun.

Watch them in action and you’re bound to fall for their enchant-

ing personalities while always learning something new.

Since the inaugural program aired almost a year ago, the excite-
ment for /n the Green Room has continued to grow and capture
more listeners. Kinga remarks, “We want to motivate people to
look at the planet in the sense of always leaving it better than
they found it.” Quita adds, “We all play a part; whether you’re
healing with music, giving to charities, doing yoga, gardening,
mentoring children, recycling, re-purposing; every little bit
counts.” Kinga shares, “We want people to feel good about doing
their part so we make a point not to focus on problems, but on
providing solutions. One way we do this is by giving deserving
businesses exposure, and this has caused companies who never
thought to think green, to make changes. Broadcasting globally,
our network has more than 7 million listeners and we use this
huge platform to share the businesses. We frequent those places
live on social media. It’s great exposure for businesses because it
brings customers who will visit simply because of what the busi-

nesses are doing to make the world better!”

This vital mission attracted Dyan Getz to /n the Green Room, and
she is thrilled to be a part of the Green Police, a term the ladies
earned through their work in the community. “If we don’t do it,
who will?” said Quita as she and Kinga picked up litter from the
streets with an entourage of strangers the ladies recruited. Kinga
adds, “We challenge our listeners and community to do some-
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thing kind and green every day

“We’ve had many influential guests on the show including Major
League baseball player Todd Stottlemyre, Swift founder Jerry
Moyes, Goodwill Industries CEO Tim O’Neal and our in-house
green musician Jam Austin Murray,” says Kinga. Their goal is to

grow this list with guests from every industry.

Listen to /n the Green Room. Green Tuesdays at 6 p.m. and follow
the show as they travel the country inspiring communities to

spread the green love.
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